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ECIFFQ, as its name indicates (office spelied backward), is a researchiinformation

journal dedicated 1o explore the possibillity of office designs from diverse points of "

Next Workscape -

view. ECIFFO W3 provides the summary of selectarticles rom ECIFFO as well as

related information not covered in the magazine
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Work Styles of the Virtual Age
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Second Life is a 3D virtual space in cyberspace. Users manipulate
avatars—their alter egos—to walk and fly around the vast world and
communicate with each other. Unique promotions and marketing
campaigns by major companies like IBM and Nissan only possible
in virtual spaces have made headlines.

Greg Verdino is chief strategy officer at Crayon, a marketing company
with a virtual office in Second Life. We spoke with Greg at his home
on a quiet residential street in the suburbs of New York about his
work style at the cutting edge of the virtual age.
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Virtual organization
revolutionizes marketing

—Tell us a little about Crayon.

Crayon is a virtual company—one without a
physical premises. We currently have four
full-time people, including me. Our president
is Joseph Jaffe, who lives in Westport,
Connecticut. The other two members are
Scott Monty, the relationship director, and
Deb Wiseman, the senior strategist. The
four of us are owner-members of Crayon,
which is a limited liability company (LLC).
~—What kind of business is Crayon in?
Crayon’s main business is social media
marketing consuiting. A good example is
Coca-Cola, which was our first big client.
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